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Course Mapping for BBA
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CORE COURSES

Principles of Management v v v v v v v v

Financial Accounting 1 v v

Business Statistics v v

Marketing Management 1 v v v v v v v v

Business Economics v v

Business Communication v v v v

Introduction to IT

Introduction to v v v v v v

Psychology

Financial Accounting 2 v v




Introduction to
Entrepreneurship and
Family Business
Management

Marketing Management 2

Macro Economics

Business Report Writing

Database Management
System

Mercantile Law

Financial Management 1

Organizational Behavior

Operations Management

Global Business Projects
1

Business Research
Methods

Soft Skills 1

Company Law and
Taxation

Financial Management 2




Management Accounting v
Human Resource v v v v
Management
Quality and Productivity v
Management
Global Business Projects v
2
Soft Skills 2 v v
Business Strategy v v v v
Global Business Projects v
3
Project Management v
International Business v v v
Management
Leadership Skills and v v v v
Change Management
Management Control and v
Information Systems
Governance and Ethics v
ELECTIVE COURSES (SPECIALIZATIONS)
R&C- Recruitment and v
Compensation
BA- Business Analytics v v v
SAPM- Security Analysis v v v
and Portfolio
Management
RM-Retail Management v




IM&E- Internet
Marketing and E-
Commerce

PPB- Principles and
Practices of Banking

T&D- Training and
Development

SCM- Supply Chain
Management

BP&S- Bank Products and
Services

A&SP- Advertising and
Sales Promotion

S&D- Sales and
Distribution Management

FS- Financial Markets and
Services

SM- Services Marketing

D&RM- Derivatives &
Risk Management

ENT- Entrepreneurship in
Action Customer
Development for Startups
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CORE COURSES IN ECONOMICS

Managerial Economics \ \ V

Macroeconomics and Business

Environment v v v v

ELECTIVE COURSES IN ECONOMICS

International Finance and Trade \ \ \

Financial Econometrics \ \ \

Entrepreneurship Development \ \ \ \ V V V

CORE COURSES IN HUMAN RESOURCE & SOFT SKILLS

Organizational Behavior \ \ \ \ \ \ V \

Human Resource Management \ \ \ \ \ \ V \

Career Management \ \ \ \ \ \ \

Business Communication \ \ \ \

ELECTIVE COURSES IN HUMAN RESOURCE & SOFT SKILLS

Human Resource Planning \ \

Training & Development \ \

Employment Law \ v

Competency Mapping \ \

Global Human Resource Management \ \ \ \ \ \ \ \ \




Human Resource Analytics

Performance Management & Reward
Systems

Strategic Human Resource
Management

Organizational Design and
Development
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Leadership & Change Management
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CORE COURSES IN MARKETING AND STRATEGY

Marketing Management - |

\/

Marketing Management - 11

\/

Business Strategy

\/

Business Ethics & Corporate
Governance
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ELECTIVE COURS
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Business to Business Marketing

\/

Brand Management

\/

Customer Relationship Management
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Consumer Behavior
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Integrated Marketing Communication

International Marketing

Marketing Research

Online Marketing

Product Management
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Rural Marketing

Sales & Distribution Management

Services Marketing

Strategic Marketing Management
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RSES IN OPERATIONS & IT

Quantitative Methods - |

Operations Management

\/

Information Systems for Managers
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Quantitative Methods - 11

v
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ELECTIVE COURSES IN OPERATIONS & IT

Project Management \ \ \ \ \ \ \ V V
Supply Chain Management \ \ \ \ \ \ \ V
Business Modelling and Simulation \ \ \ \
Business Intelligence and Analytics \ \ \ \
Services Operations Management \ \
Business Analysis \ v
Business Process Integration \ \ V V
CORE COURSES IN FINANCE & ACCOUNTING

Financial Management - | \ \ \ \ \ \ V V
Accounting for Managers \ \ \ V
Financial Management - I \ \ \ \ \ \ V V

LECTIVE COURSES IN FINANCE & ACCOUNTING
Risk Management in Banks \ \ \ \ V
Banking Management \ \ \ V V \ \
Retail Banking v v v 4 4 v v
Investment Banking v v v v v v 4
International Finance & Trade v v v v
Security Analysis v v v v
Financial Risk Management v v v v
Financial Statement Analysis v v v v
Financial Econometrics v v v v
Global Capital markets v v v v v v
Risk & Insurance v v v v v v 4 4
Wealth Management v v v v 4 4
Quantitative Finance & Financial v v v 4
Modeling (using SAS)
Commodities & Commaodity v v v v
Derivatives
Project Appraisal & Finance v v v v




Portfolio Management & Mutual Funds

Strategic Financial Management

v v v v
v v v v
Mergers & Acquisitions v v v v v v
International Finance & Trade v v v v
Corporate & SME Banking 4 4 4 v v
Treasury Management 4 v v 4 v v
Micro Finance and SHG v v v v v v v
Course Mapping for Doctoral Program
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CORE COURSES
Research Methods-1 v v v v
Research Methods-2 v v v v
Advanced Strategic Management v v v
ELECTIVE COURSES
DS-I
Marketing Theory v v
Organization Theory v v




Corporate Finance v v
Business Information System v v
DS-lI
Marketing Strategy v v v
Human Behavior Organization v 4 v
Market Microstructure v v v
Management of Technology v v v
DS-IlI
Consumer Behavior v v v
Leadership and Change Management v v v
Asset Pricing 4 4 v
Advances in Computing v v v
DS-1V
Brand Management 4 v v
Learning and Development v v v
Corporate Governance v v v
Supply Chain Management 4 v v
DS-V
Services Marketing v v v v v
Strategic HRM 4 v v v v
Financial Econometrics v v v v v
Business Intelligence and Analytics v v 4 v 4




